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Optional 
Group B 

Paper I 

Principles of Marketing 

[Maximum Marks: 75 

[Minimum Pass Marks: 25 
Time: Three Hours] 

Note : Answer all questions. All questions carry equal 

marks. 
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1. fayura à I T ? fayA YFfa 

What is the meant by Marketing? Discuss 

the nature and scope of marketing. 
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Explain the new and old marketing concept. 
How are they differ from each other ? 

What factors should be taken into mind while 

selecting a good brand ? 
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Explain the various factors affecting consumer 

buying behaviour. 
What is the importance of distribution channel 

policy in marketing? On which elements the 

selection of channels of distribution depends? 37eaT OR 

rrar OR 
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market What is the objective of 
Explain in detail the economic signit+cance of 

segmentation? Write a note on the bases of 

markets segmentation. transport. 
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What do you understand by sales promotion? 
different methods of sales 

Explain the meaning of product-mix. What 

factors influence changes in product-mix ? 

Explain the 

promotion.
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Describe the main bases of classification of 

successful salesmen. 
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